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Consumers want AI in Retail to be used for delivering value and personalization through in-store coupons, product
information, no-stop checkouts and in-store digital assistants
Retailers currently see bigger benefits from AI than consumers, especially in through lowering human overhead, improving
security and stock management

AUBURN HILLS, Mich.--(BUSINESS WIRE)--Jan. 8, 2025-- Seven in 10 consumers are familiar with the use of Artificial Intelligence at the retail
locations where they shop and more than half have a positive impression of the technology. Shoppers are looking for wider deployment of
AI-supported services like in-aisle promotions, product information, no-stop checkout and in-store digital assistants. On the retailer side, three-quarters
of companies say AI has had a positive impact on their store operations, both at improving efficiency and keeping products stocked. A new SPAR
Group survey on the impact of AI at the store level shows that both retailers and consumers believe AI has the potential to make shopping easier, drive
stronger brand reputation and improving the experience for both buyers and sellers.

“The SPAR AI in Retail Survey reveals strong business cases for the use of artificial intelligence tools at stores, with both customers and merchants
reporting positive outcomes from solutions and applications driven by the technology. Retailers still need to do a much better job of explaining the
benefits of AI to consumers, but both groups are well on their way to an improved shopping/working experience and that will drive growth in the
industry,” said Mike Matacunas, CEO and president, SPAR Group.

Key Findings of the SPAR AI in Retail Survey include:

95-100% of retailers agree that AI positively impacts their store’s operations, efficiency, stocking demand, customer service
and support with lowering costs.
45-55% of consumers have positive perceptions for most aspects of AI, though slightly higher for digital
assistants/personalized shopping lists and keeping products stocked (~60-70%).
Younger consumers (between 18 and 54 years old) are more receptive of AI in retail spaces, being more familiar, satisfied
and having a more positive impression of AI. They also mention that they would like AI supported in-store digital assistants
and personalized shopping lists.
Older consumers (55+) are more concerned about AI usage, specifically on privacy and transparency issues, but would
like to use AI to get information about products.

Analysis of the SPAR AI in Retail Survey by experts at SPAR Group, a provider of merchandising, marketing and distribution services, shows that
retailers and their consumer brand partners should focus on leveraging benefit from AI that deliver real value to customers. AI-driven technology that
tracks product movement to reduce stock-outs, makes the shopping journey more convenient and provides the shopper with needed product
information are three of the leading solutions retailers should consider.

“All customers want to be better shoppers – they want their money and time to go farther than it did even last year. Retailers and brands need to
embrace this fact and put resources behind applications and processes that have the result of both satisfying the demands of the consumer and create
a point or more of differentiation with competitors. The AI has the ability to do just that,” said Matacunas.

SPAR Group provides services that transform the physical space, merchandising presentation, promotional fixtures while providing syndicated
resources that ensure in stock inventory and perfect presentations to drive sales and consumer engagement. The company works with many of North
America’s most successful big box, discount, convenience, grocery and specialty retailers and brands. Spacee delivered by SPAR offers one of the
most sustainable robots available to accurately and consistently monitor product movement in the store and deliver actionable data and insights
according to each retailer’s needs. Together, the companies provide a technology and service solution that is totally unique in the industry.

“The bottom line from the SPAR AI in Retail Survey is that retailers and their trading partners need to work with partners like SPAR and Spacee,
vendors and others to ensure they are implementing the right technology for the solutions their customers are demanding. They must also be
transparent about those technologies, telling consumers exactly how each application will help make their shopping trips better,” said Matacunas. “If
you want to learn more about these solutions, contact SPAR.”

Note to Editors: The complete survey results are available. Please contact ron@rampr.com.

Methodology

During December 2024, SPAR Group fielded a survey through a third-party research firm with more than 1,000 consumers between the ages of 18
and 64. Respondents were screened to be the primary or secondary shopper in their households. In addition, more than 60 active retail executives
were surveyed.

About SPAR Group, Inc.

SPAR Group is an innovative services company offering comprehensive merchandising, marketing and distribution solutions to retailers and brands.
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We provide the resources and analytics that improve brand experiences and transform retail spaces. We offer a unique combination of scale and
flexibility with a passion for client results that separates us from the competition. For more information, please visit the SPAR Group’s website at
http://www.sparinc.com.
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